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ABSTRACT

Cotton is considered to be an important cash crop in the agrarian economy of India. Indiais the second largest exporter of
cotton after China with an annual export of 7.5 billion US dollars. Indiais the only country to grow all the four species of
cultivated cotton. Due to various factors, the productivity of cotton is very low in the country when compared to the world
average productivity. Brand preferencein hybrid seedsisone of thefactorsthat directly affectsthe farmers and influencesthe
productivity of cotton. The present study focuses on the Brand preference of farmers and dealers towards the bt cotton
hybrid seeds. Totally 50 farmers and 20 deal ers were sel ected by simple random sampling method. Percentage analysis, Garrett
ranking and Standard deviation were used for the analysis of the study. From the results it could be concluded that most of
the farmers well aware about the Bt cotton in the study area. Mgjor share of the sample farmer respondents were old aged
persons and they areilliterates. Moreover, amajority of the dealers are above the age group of 50 years and well experienced
in the marketing of seeds. Cost of seeds and influence of dealers are the main factors influencing the purchase of the hybrid
seeds.
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